
Children’s Services September 2026: 
Lauren DelGaizo- Head of Youth Services 

A. Programming 

a. Story Times – Tuesdays & Thursdays at 11:00AM 

i. 9 sessions with 106 in attendance 

1. Shift to socio-emotional learning 

2. Beth does Tuesday, Lauren does Thursday 

b. Tail Waggin’ Tutors – Mondays at 3:30PM  

i. 2 sessions with 17 in attendance  

ii. Multi-generational learning 

c. Free Play – 9/15 

i. 15 in attendance 

ii. Add-on to Storytime 

iii. Socialization for ages 0-5 

iv. Recurring monthly program based on reception 

d. Pinata Party – 9/4 

i. 15 in attendance 

ii. Symbolic end to SRP 

e. Worry Stones – 9/9 

i. 5 in attendance 

ii. Socio-emotional program 

f. Pokemon Club: Bingo Edition – 9/14 

i. 13 in attendance 

ii. Monthly club in partnership with ALA 

g. Twinkle Paint – 9/22 

i. 3 in attendance 

ii. STEAM program 

h. Homeschool Hour: Evidence-Based Research Part 1 – 9/25 

i. 35 in attendance 

ii. Digital literacy 

i. 1,000 Books Before Kindergarten 

i. 2 new participants 

ii. 3 sheets returned 

iii. Beanstack App not renewed, will transition back to paper in May 

iv. Program getting revamped in fall 

j. Passive Programming  

i. Scavenger Hunt 

1. 150 

ii. Dollhouse i-Spy 

1. 75 

k. Collaborations 
i. BCDC – 9/11 

1. 4 classes with 31 students in attendance 



ii. Truck Rodeo -9/25 
1. 199 in attendance 
2. Collaboration with municipalities Brockport, Clarkson, Sweden 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



YOUNG ADULT SERVICES September 2026: 

Lauren DelGaizo- Head of Youth Services  

 

A. Adolescent Literacy  
Programs-  

 
     Grades 6-12 (Total: 37 programs; attendance: 252) 

1. Sand Art – 2 
2. Fishy Squishies – 3 
3. Makerspace Monday - 4 
4. Teen Volunteer Planning Session – 4 

 
B. Programs in development:  

a. Passive programming while teens and tweens utilize library as a hangout space 
b. Monthly volunteer opportunities 
c. D&D offshoots 
d. Seasonal Writing Workshop 
e. Teen Art Cub/Makerspace Monday branding & consistency 

 
C. Public Relations  
 

D. Collection Development  
1.  Book orders- 1 YA, 1 Tween 
2.  A/V orders – N/A 
3.  Overdrive - 0 
 

E. Collaborations  
a.  


