
Children’s Services January 2026: 
Lauren DelGaizo- Head of Youth Services 

A. Programming 

a. Story Times – Tuesdays & Thursdays at 11:00AM 

i. 8 sessions with 120 in attendance 

1. Shift to socio-emotional learning 

2. Beth does Tuesday, Lauren does Thursday 

b. Tail Waggin’ Tutors – Mondays at 3:30PM  

i. 3 sessions with 23 in attendance  

ii. Multi-generational learning 

c. Sensory Time – 1/6 

i. 13 in attendance 

ii. Early Literacy 

iii. Add-on to Storytime 

iv. Recurring monthly program based on reception 

d. DIY Air Dry Clay Croc Charms—1/12 

i. 10 in attendance 

e. Lewis St. Andrew, Master Magician – 1/19  

i. 105 in attendance  

ii. General attendance children’s program 

iii. MLK Jr. Day – off from school 

f. Homeschool Hour: Dinosaurs, Feathers, and Birds 

i. 39 in attendance 

g. 1,000 Books Before Kindergarten 

i. 5 new participants 

ii. 12 sheets returned 

iii. Fully integrated into Beanstack App 

h. Passive Programming  

i. Starry Winter’s Night Snow Globe T&M 

1. 25 

ii. Yeti Scavenger Hunt 

1. 200 

iii. Dollhouse i-Spy 

1. 50 

i. Collaborations 
i. Amerks Reading Power Play with MCLS – November 3-January 31 

1. 14 raffle entries 
2. Ongoing program 

ii. Brockport Child Development Center – 1/9 
1. 32 in attendance 
2. 4 back-to-back classrooms 
3. Age groups targeted: toddlers and twoodlers 

iii. Hill School Career Day 
1. 150 in attendance 



2. Targeted 4th-5th grade outreach 
 

 

 

 

 

 

 

YOUNG ADULT SERVICES January 2026: 

Lauren DelGaizo- Head of Youth Services  

 

A. Adolescent Literacy  
Programs-  

 
     Grades 6-12 (Total: 2 programs; attendance: 19) 

1. DIY Crystal Balls - 9 
2. Teen & Tween Cozy Up Swag Boxes - 10 
3. Teen Volunteer Opportunity: Cat Blankets – POSTPONED until 2/3 due to weather 

      
B. Programs in development:  

a. Passive programming while teens and tweens utilize library as a hangout space 
b. Monthly volunteer opportunities 
c. D&D offshoots (model making, etc.) 
d. D&D campaign for college age students? 
e. Seasonal Writing Workshop 

 
 
C. Public Relations  
 

D. Collection Development  
1.  Book orders- 1 YA, 1 Tween 
2.  A/V orders – N/A 
3.  Overdrive - 0 
 

E. Collaborations  
a.  


